The Truth About Vape Marketing

Unveiling the tactics used by vape companies to target and influence young audiences




Introduction

VAPE MARKETING TACTICS SOCIAL MEDIA CAMPAIGNS APPEALING FLAVORS
Vape companies use sophisticated Eye-catching social media content on Vape flavors like candy, fruit, and desserts
strategies to make vaping appear fun, platforms like Instagram, TikTok, and mask the harsh taste of nicotine and attract
harmless, and trendy to young audiences YouTube promotes vaping as a lifestyle youth
choice

UNDERSTANDING THESE VAPE MARKETING TACTICS CAN HELP STUDENTS

MAKE INFORMED CHOICES AND RESIST THE PRESSURE TO TRY VAPING.
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Flavored Products

Vape companies create a wide variety of appealing
flavors such as candy, fruit, and desserts to attract
younger users. These flavors make vaping more
attractive and mask the harsh taste of nicotine,
making it easier for new users, especially teens, to
start using vaping products.



Social Media and Influencer Promotion
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TRENDING TIKTOK VIDEOS INFLUENCER ENDORSEMENTS ATTRACTIVE SOCIAL MEDIA PEER-TO-PEER PROMOTION
Vape brands create short, Popular social media influencers ADS Students share photos and videos
engaging videos on TikTok are paid to promote vape products Vape companies design eye- of themselves vaping on platforms
featuring influencers and young to their large, young followings, catching social media ads with like Snapchat and Instagram,
models using their products in a making vaping seem like a normal bright colors, trendy music, and normalizing the behavior among
fun, carefree way. part of youth culture. appealing imagery to catch the their friends and classmates.

attention of young viewers.



Youth-Oriented Advertising

YOUNG, ATTRACTIVE VIBRANT, TRENDY COLORS LIFESTYLE IMAGERY
alglblElLs The ads use bright, eye-catching Vape ads depict vaping as a cool,
Vape ads often feature youthful, colors that are associated with fun activity that is a part of a
good-looking models to appeal to popular youth culture and fashion. trendy, carefree lifestyle.

teenagers and young adults.

SOCIAL ACCEPTANCE CASUAL, RELATABLE THEMES
The ads suggest that vaping is a way for young people The ads often use casual, relatable themes that
to fit in with their peers and be socially accepted. resonate with the target audience of teenagers and

young adults.



Sleek, Discreet Designs

Percentage of vape devices that can be easily concealed

~

35%

RESEMBLES USB DRIVE RESEMBLES PEN TRADITIONAL VAPE MOD



‘ Why Are These Tactics Dangerous?

e NICOTINE ADDICTION e IMPRESSIONABLE AGE
Many teens are unaware that flavored vapes often Young people are more impressionable and likely to
contain high levels of nicotine, which can lead to develop long-term habits if they start using nicotine
addiction and long-term dependence. early, putting them at greater risk of addiction.

e LUNG DAMAGE

Flavors and additives in vapes may contain harmful
chemicals that can damage the lungs and
compromise respiratory health.



How to Combat Vape Marketing Influence

CLASSROOM
DISCUSSIONS

Discuss the various vape
marketing tactics, such as
flavored products, social
media influencer promotion,
youth-oriented advertising,
and discreet device designs,
to raise awareness among
students about how vape
companies are targeting
young audiences.

DEVELOP SOCIAL
MEDIA LITERACY

Encourage students to think
critically about the content
they see online, particularly
on platforms like Instagram,
TikTok, and YouTube, and
help them recognize
promotional tactics used by
vape brands to make vaping

appear trendy and appealing.

PROVIDE FACTUAL
INFORMATION

Equip students with accurate,
up-to-date information about
the dangers of vaping,
including the high nicotine
content in many flavored
vape products, the potential
health risks of inhaling
unknown chemicals, and the
risk of developing long-term
nicotine addiction, to
empower them to make
informed decisions and resist
peer pressure.

ENGAGE PARENTS

Share information about vape
marketing tactics and their
influence on youth with
parents, so they can
understand the challenges
students face and support
discussions about the risks
of vaping at home, further
reinforcing the message and
helping students resist the
temptation to try vaping.



“By understanding these marketing
tactics, students, parents, and educators
can work together to counteract the
influence of vape advertising and foster
a healthier, informed school community.
Recognizing these strategies is the {irst
step 1n resisting and making safer,
healthier choices.”
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